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Participants:

For the second part of the workshop, please discuss among your group your marketing objectives and power words that could be used to create an information literacy tagline. 
Participant(s)´ Name(s) and Email(s): _______________________________________
_____________________________________________________________________
1. Who are your potential customers?  Group them (Market segmentation):
2. List your main marketing objectives:
3. What do you want to communicate to your learners?  Write down your power words:
